
ADOBERUDI PETRY

CLIENT

Adobe
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BRIEF

Develop a fresh, breakthrough brand 
campaign that puts Adobe at the top of 
the list as a must-have brand 
for small business success.
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We interviewed 21 small 
business owners.

M E T H O D O L O G Y :  F I E L D  R E S E A R C H
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“

“

Acrobat!? I don’t even think of that 
as Adobe. What else do they do?”

T A M I K A  |  T H E  P A S T R Y  B O X  

There seems to be a barrier 
to entry that makes tools like 
InDesign or PhotoShop quite 
intimidating.”

A D D I S O N  |  B E A U T Y  T R E N D  C O N S U L T A N T
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Awareness
Perception

C H A L L E N G E  #  1
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overwhelm 

ease

knowing why

O P P O R T U N I T Y  I N  T E N S I O N 

optimism 

expression

struggling how
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Budding 
Brandsmiths

Growth
Generators

Starry-Eyed
Overhaulers

T A R G E T  T H E  I N E R T I A  B R E A K E R S 
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Small businesses don’t
need a champion.
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Batman and Robin?
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Batman and Alfred!
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12T H E  F R I E N D S  W E  M A D E  A L O N G  T H E  W A Y

P O S I T I O N I N G  S T A T E M E N T

For inertia breakers, Adobe is 
the accomplice who provides the 
how to small businesses’ why.  
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